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This course is an introduction to the very active area of research on the economics of
information. A wide range of applications are covered across fields including
organizational economics, industrial organization, financial economics and accounting,
political and public economics, as well as law and economics.

The course is designed to help your transition from student to researcher status in the
second year of the PhD program. In line with this philosophy and to bring up to speed
with the research frontier, you will be encouraged to actively participate in class
discussions on cutting-edge research. Classes blend different modes of instructions:
e Presentation of classic tools by the instructor in a highly interactive style to
enable you to pose and analyze problems as well as to navigate the literature;
¢ Analysis and structured discussion of recent papers at the research frontier to
understand how researchers go from an idea to a paper as well as to allow you to
identify gaps and important open questions;
e Guided practice with finding an important topic, formulating a research question,
framing the problem in a way that can be answered, and learning how to
communicate effectively.

Topics covered include persuasion and data manipulation, economics of research, privacy
regulation, information diffusion, strategic incentives for information intermediaries,
aggregation of information in markets (with applications to financial and prediction
markets), government policies intended at mandating information disclosure and
protecting consumers, approval regulation, reputation, reviews, and information
management.

Assessment

60%: Assignments (reports & presentations)
40%: Final report or paper proposal
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