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The summer of 2024

�he first data available for 2024 points to an increase
in travel intentions. In continuity with the recovery
of world tourism last year, which closed at -12%

compared to the pre-pandemic peak of 2019, the
forecasts for this year estimate a full return, and perhaps
already an overtaking, of the 2019 figures, with the first
quarter already at +7%. In addition to the number of
travelers, some surveys predict even greater growth in
spending, making tourism one of the best performing
sectors of the global economy. In fact, it is estimated that
travelers will spend around €748 billion in Europe, or
14.3% more than in 2023.
In this scenario, Italy is among the most sought-after
destinations for both European and non-European
travelers but, beyond growth prospects, tourism is
preparing to enter a new era, characterized by emerging
trends and changes in consumer behavior.
This is why summer 2024 promises to be a crucial
moment for Italian tourism: the full recovery must not
divert the attention of our tourist industry from the need,
and potential, to adapt to the new realities of the global
market.
The forecasts for the season confirm an evolution in
preferences for travel methods which are becoming
increasingly personalized and segmented, driven by a
growing interest in more sustainable experiences
integrated with digital technologies.
As in other sectors, the pandemic has accelerated
technological adoption by tourists, promoting the use of
digital solutions for travel planning and booking or tourist
information and service management. Digital technology
has not only improved efficiency and convenience, but
have also set new expectations that will endure over time.
And as in other sectors, sustainability is increasingly as a
key demand component, with an increasing number of
travelers looking for environmentally friendly options.

With reference to Italy, for example, some recent studies
indicate that between 50 and 60% of Italian travelers
consider the environmental impact in their travel choices.
In terms of the search for experiences characterized by
specific interests, in Italy the hybridization of the
different tourist market segments can lead to an
expansion of travel experiences, combining and
enhancing the excellences that characterize Italy and
further distributing visitor flows towards more peripheral
destinations, as an alternative or in addition to
established centers of tourist attraction. Luxury, culture,
food and wine, outdoor, wellness - just to mention the
most highly attractive segments - put Italy as a key
destination for these niches, adding value to the more
traditional segments of seaside and mountain tourism.

by Cristina Mottironi �
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Two further trends for 2024 deserve a mention, both
linked to recent innovations introduced in Italy and the
segments of interest for the country. First of all, positive
signals are also finally coming from business tourism. In
this area, an interesting trend is combination of work and
vacation in various forms: from smart working to digital
nomadism. This year, Italy finally introduced visas for
digital nomads, a population of professional travelers
estimated at around 35 million people. Furthermore,
2024 is the year of roots tourism: there are around 260
million people who have family and cultural ties with
Italy. This vast group represents a surprising tourist

opportunity for Italy, with an estimated spending potential
of up to €8 billion. For this reason, 2024 was proclaimed
“Year of Italian roots” by the Ministry of Foreign Affairs,
and a specific project was included in the National
Recovery and Resilience Plan (PNRR), thus placing this
segment at the center of national attention.
Signs of recovery and change are therefore coming from
many quarters and lead to the affirmation that Italy, by
balancing innovation, sustainability and tradition, has all
the requirements to make the most of emerging trends in
the global tourism environment. It is now essential to
convert them into propositions of value �
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Virtual reality and new technologies, increasingly protagonists in museums
and exhibition spaces, pave the way for new experiences for visitors
and researchers thanks to collaborative projects and a newwealth of data

Art beyond art

Digital technologies are increasingly used in museums
and exhibition spaces in an effort to update theri
educational, dissemination and research functions

according to contemporary forms.
If we focus on the visible part of the strategy, i.e. the
development of an offer system addressing different types of
public, a first question emerges about how to engage visitors.
Traditionally, exhibits capture the viewer's attention through
the display of works of art, the creation of contexts (think of
dioramas in natural history museums), and forms of
experimentation. The inclusion of increasingly refined digital
solutions is making it possible to enrich the experience of
visitors in multiple directions.
For example, you can imagine “how it really was” or
understand “how it works inside”, as is the case with the VR
solutions in use at the Ancient Roman Domus of Palazzo
Valentini in Rome, or show the results of chemical and
radiological testing of the artifacts kept in an unconventional
way (viz. the invisible archeology exhibition at the Egyptian
Museum of Turin a few years ago).
Or you a multi-sensory visit experience can be activated, as in
the Sleeping Beauties exhibit showcasing the most fragile
dresses in the collection of the Metropolitan, where a hologram
projected on a dress from 1887 in display gives the visual
sensation of movement during a dance, while tubes hanging
from the walls recreate the scents and odors that the fabrics
released when they were in use.
It is possible to better contextualize eras, objects and
relationships through web-based solutions that can be
activated from smartphones, which partially replace audio
guides and do not require the downloading of apps, such as the
Mymuseum guides available at Palazzo Maffei in Verona or in
Venice at Scuola Grande of San Rocco. Alternatively, objects
and their genius loci can be reconstructed, and controversial
historical heritages be given new semantics. The study of the
original drawings and frescoes of Giulio Romano on the walls of
Palazzo Te in Mantua made possible to reconstruct models of
objects and create site-specific exhibitions which help capture
the spirit of the times. At the same time, these are opportunities
for in-depth research on archival materials and 3D printing
techniques. The 1:1 high-resolution reproduction of Veronese's
Wedding at Cana located in Palazzo Cini in Venice restores
meaning to the place; around this work, Peter Greenaway has
created a multimedia performance. In Bozen-Bolzano, the
neon installation highlighting the phrase by Hannah Arendt
“No one has the right to obey” in the three languages of the

province (Ladin, German, Italian) was cast over the bas-relief
illustrating the history of fascism and portraying Mussolini on a
horse. It directs the visitor's gaze towards a monument
originally designed to celebrate the regime: it wasn’t destroyed,
but now leaves nobody indifferent.
Furthermore, through new technologies it is possible to activate
visitor participation and increase the possibilities of interaction
with places, characters and contexts. Various gamification
experiences, for example, such as those created for the MANN
museum in Naples or for the Pomodoro Foundation in Milan,
make it easier to attract even very young audiences to cultural
displays. The first is in fact an audio guide that embraces the
three areas of the museum collection and stimulates active
research of the works through the “unlocking” of different
contents in the course of the game. The second is configured as
a team competition for schools supported by digital technology.
Finally, the lifecycle of the museum or exhibition experience
can be lengthened and broadened, in an interplay of live and
digital experiences. Two examples seem particularly
interesting to me. On the one hand the digital apparatus
connected to the Vermeer exhibition at the Rijksumeum of
Amsterdam, and on the other the online escape room M4rt3! of
the Museum of Science and Technology of Milan, a
collaborative journey to discover Mars together with the life of
astronomer Giovanni Schiaparelli, bringing together elements
of the collections and the labs offered by the museum.
All the above are examples where technologies are used as a
tool to better fulfill the cultural mission of art institutions,
approach new audiences, increase the loyalty of existing ones,
and collect data on behavior of the public that would otherwise
be difficult and expensive to collect. These are fields of
research and experimentation that involve specialized partners
and activate very diversified skills. And the display solutions
devised are the culmination of a process of rethinking
museums started many years earlier. The quality of the digital
offering of the Vermeer exhibition owes much to the high-
resolution and open access digitization strategy of the museum;
projects collaborations between museal institutions for the
construction of interoperable archives not only stimulate
collaborations between research institutions in data collection
for research purposes, they also open up spaces for new artistic
production having hitherto unthinkable levels of
spectacularization, while the dematerialization of archives
opens up spaces for collaboration between various types of
cultural institutions and combinations of different artistic
languages�

by Paola Dubini @
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